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INTRODUCTION
About the Company
Futurismo is a company with more than 28 years of expertize active tourism in the Azores archipelago. With 
operations going on from Pico and São Miguel Island the company wants to expand to all the islands with 
different experiences to provide to every traveller.

Futurismo Azores Whale Watching can provide you an adventure in one of the most sustainable destinations 
in the world where the biodiversity and marine wildlife are abundant. 

Futurismo Azores Adventures provides a range of land activities for all that want to enjoy the beautiful 
landscapes and cultures of the Azorean Islands. 

It is a company that encourages sustainable work practices in all aspects of their work and wants to have a 
big emphasis in the environment sustainable practices.



6 7

With our rebranding of the company, we intend to reach more tourists and broaden our markets by using a 
new, fresher and bolder visual communication. 

The new logo has born by communicating Azores’s geographic features combined with the company’s core 
insight: providing endless possibilities for everyone looking for adventures. 

The Azorean symbol such as the whale tail is representing one of our main activity; the lighthouse is used 
to show the way through the tourism in Azores, as guidance and symbol of the continuous quest to provide 
better services for everyone.

ocean ground infinite numbers 
of possibilities

+ +

Mission and Vision Statement



8 9

LOGO
The Futurismo logotype available in two formats: vertical (primary) and horizontal (secondary) version.

Colour Variations
The Futurismo logotype can be produced only from these colours in both positive (colour on white) and 
negative (white out of colour) forms.
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Additional logo variations
Three additional sub variation of the vertical logo are available.

Simplified version without tagline. Recommended to use if the logo must be used 
in such a small size that the tagline would be unreadable.

Logotype with domain extension, without tagline. Recommended to use on 
vehicles.

Simplified version, extended with “Brought to you by” prefix. Recommended 
to use on those media and content that created/produced by Futurismo, but 
published outside of the officinal futurismo.pt domain.

NO TAGLINE

WITH DOMAIN EXTENSION

APPEARANCE ON SUPPORTED CONTENT
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100% 65% 50% 33%

All logotype variation has its own, proportional exclusion zone, which must have kept clear of any other graphical element.

Clear space
We have created special transparent logotype 
artworks for use on photographs. Please note 
that the transparency affects the lines above the 
logotype.

The watermark always must be to placed in one of 
the four corners taking the clear space in account 
with the maximum width of 30% of the full image.

minimum height with clear space 36px / 15mm, no transparencyminimum height with clear space 72px / 20mm, 80% transparencymaximum 30% width

100%

30%

30%

30%

30%

Watermark on photographs
PREDOMINANTLY DARK
For visual prominence and legibility, we use the 80% transparent white version of the logotype with tagline, 
or the non transparent white  version with no tagline on dark images.

PREDOMINANTLY LIGHT
Lighter images allow the opportunity to use our full colour palette. For visual prominence and legibility, we 
use the 80% transparent full colour version of the logotype with tagline, or the non transparent full colour 
version with no tagline on dark images.
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The logotype is in the wrong colour.

The logo used without the titles

A white logotype has been used on a light background.

The logotype placed within a formation.

A coloured logotype has been used on a dark photograph.

The logotype has been rotated.

As with any creative identity guidelines there will be elements that are open to interpretation. The Futurismo 
logotype operates around rules of common sense. If you feel what you have done doesn’t make sense, or 
looks strange then it is probably wrong. To help we have highlighted some things that should never be done 
to our logotype.

Don’ts
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COLOURS

FOR WEB USE

RGB: 0 90 170  HEXA: #005AAA

FOR PRINT USE

CMYK: 100 70 0 0

FOR WEB USE

RGB: 0 161 228  HEXA: #00A1E4

FOR PRINT USE

CMYK: 100 10 0 0

FOR WEB USE

RGB: 77 77 77 HEXA: #4d4d4d

FOR PRINT USE

CMYK: 0 0 0 70

DEEP BLUE LIGHT BLUE GRAY

2935 C 2995 C 424 C
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz.,“”’‘
123456789£$?!<>{}[]#¢™®

Title
20 pt

Headline
16 pt

Subtitle

12 pt

Contents

10pt

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz.,“”’‘
123456789£$?!<>{}[]#¢™®

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz.,“”’‘

123456789£$?!<>{}[]#¢™®

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz.,“”’‘

123456789£$?!<>{}[]#¢™®

TITLES PARAGRAPH

Days One Arimo
ABCDEFGHIKLMNOPQRSTUVWXYZ
abcdefghiklmnopqrstuvwxyz
01234567890

ABCDEFGHIKLMNOPQRSTUVWXYZ

abcdefghiklmnopqrstuvwxyz

01234567890!@$%

TYPOGRAPHY
Typography is a powerful tool when communicating. It is also a distinctive signature of our company.  We use 
a clear and clean, modern and stylish typo so it is in balance with our new logo.
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STATIONERY
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The new products and promotional gifts are our 
main communication tools towards our guests and 
business partners, turning Futurismo into a loveable 
brand inside the community, and become a part of 
their everyday life.

MERCHANDISING 
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FUTURISMO AND ART
Our company consider representing the Azores 
community and working closely with the local artists. 
The core element of the Futurismo logo can be used 
in artistic projects. These artwork can be used on 
products and promotional gifts.



LGF Studio Ltd.

E-mail:  info@lgf.hu

www.lgf.hu

developed by 


